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A PLACE WHERE CHILDREN PLAY TO LEARN 
AND PARENTS LEARN TO PLAY



                                                                                         
As you may know, The Children’s Museum of Green Bay reopened its doors in June of 2012 in Downtown 
Green Bay.  Chosen as one of the Top 10 New Destinations in the Midwest, the new museum was an 
immediate hit.  Since then, the museum has brought over 350,000 guests not only to the new children’s 
museum but also to downtown Green Bay. 

As our museum programming and outreach grow, we continue to build new partnerships to provide services 
that otherwise wouldn’t be available in the community.  The museum has now moved beyond our four walls 
to lead over 200 STEM-based outreach programs at the Brown County Library branches and local after school 
sites through the Green Bay Area Public Schools, Boys and Girls Club, and the YMCA.  United Health Care, 
the Wildlife Sanctuary, the Green Bay Metro Fire and Police Department, and NWTC are just a handful 
of partners who have helped solidify the museum as an educational institution that provides a unique, 
interactive environment where children and adults can connect and where play inspires a passion for lifelong 
learning.  

We have also kept our promise to be a museum for all regardless of income.  Over 9,500 visitors have 
participated in our Children of Promise and EAT programs where low-income families have the opportunity 
to share in an educational play experience at free or reduced cost. 

Five years in the life of an exhibit is a long time, especially when over 350,000 hands have been exploring, 
discovering, studying and learning!  So in September of 2017, we will begin introducing 3 new exhibits.  

The first is Manufacturing, an exhibit that gives guests a glimpse into our manufacturing industry.  This 
exhibit will start with the paper production stage; move to packaging, and then to shipping.  Design and 
production will complete this hands on exhibit.

In 2018, we will be introducing Splash!  Children will explore fluid dynamics and the water cycle as they sink, 
float and boat their way through the Green Bay waterways using the world’s greatest resource-Water.   This 
exhibit will even include the Leo Frigo Bridge where children will be able to explore the waterway from above. 

And finally in 2019, Whoosh, Air and Movement will open.  This exhibit will include fans, air tubes, rails and 
balls and even a bi-plane!  To date we have raised over $240,000 of the needed $950,000 to make these new 
exhibits a reality.

  Sincerely,

Toni Burnett
Executive Director

The Children’s Museum of Green Bay

The Children’s Museum of Green Bay    301 N Washington St      Green Bay, WI  54301       920  432-4397
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2016 FIELD TRIP ATTENDANCE

The Children’s Museum 
of Green Bay

serves as a town square 
and builds social capital. 
For children and families, 
The Children’s Museum has 
emerged as the community 
institution that provides 
a unique, interactive 

environment where children 
and adults connect.

OUTREACH
The museum continued to serve the community through 
outreach programs held at local schools and library 
branches. We led 120 programs, which included art 
and STEM-based projects. The majority of this outreach 
served children from low-income families who are most 
in need of enrichment activities. Through our outreach 
partnerships with the following organizations, we reached 

more than 2,400 people in our community.

Green Bay Area Public School District
Greater Green Bay YMCA

Boys and Girls Club of Green Bay
Brown County Library

3,756 
CHILDREN 

5,409
TOTAL GUESTS

Over 900 children participated 
in educational programming 

while on field trips.

2,220 
BIRTHDAYS

2,452
OUTREACH

69,103
ADMISSIONS

852
MEMBERS

2,489
CHILDREN OF PROMISE

GUEST ATTENDANCEOUR MISSION
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E.A.T.
During our third year 
of our E.A.T. (Easy, 
Affordable & Tasty) 
program, we saw our 
largest attendance 
numbers yet. 
Planning in 

partnership with 
United Healthcare, 

our quarterly E.A.T. 
events provide families 

of low income with a free night of 
play in the museum, as well as a healthy dinner and 
extra activities with community partners. These events 
include scavenger hunts for prizes and themes on wellness 
topics including: physical fitness, nutrition, literacy, and 
STEM. Last November’s event began a yearlong partnership 
with HSHS St. Vincent Sodexo, who will be providing and 
serving the dinner for the EAT events in kind.

      HEALTHY LIVING PROGRAM
Families join us at the museum each month for a program focusing on exciting topics 
of healthy living. Sponsored by United Healthcare, programs such as Worldwide Day 
of Play, Germ Busters, Dairy Day, The Healthy Hop, Move to the Healthy Heart Beat 
and Winter Wellness Scavenger Hunt have guests actively learning about making 
healthy life choices as a family through hands-on experiences.

INTERNS
The museum offers 
students from UWGB, 
NWTC, and St. Norbert 
the opportunity to 

advance their studies 
in a real-life learning 

environment. Programming, 
event planning, graphic design, 

marketing, and volunteerism are just a few areas 
where we have had students.

CHILDREN OF PROMISE
In 2016, the museum welcomed 2,489 visitors 
through the Children of Promise program providing 
$3 admission for qualified guests: military families, 
Big Brothers/ Sisters matches, foster care families, and 
low-income at-risk families.

COMMUNITY IMPACT

COMMUNITY PARTNERS
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MONTHLY THEMES
The Children’s Museum of Green Bay 

brings many guests through its doors by 
providing a monthly themed exhibit in our 

gathering space.

This monthly exhibit introduces new themes 
and ideas to our space that encourage 

creativity, imagination, and educational play 
in a fresh, unique, and interesting way.

Each month parents and children get a 
chance to step into an interactive world 
where they can connect, learn, and play 

through many different activities that relate 
to the current month’s theme.

IMAGINATIONIMAGINATIONIMAGINATIONIMAGINATION
toTicket
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Hatching Fun!
In late May of 2016, the museum 

unveiled our temporary live chicken 
exhibit. From mid-May through June of 
2016 we incubated, hatched, and raised 

a clutch of baby chicks. During this 
time, guests were welcome to watch the 
chickens hatch and grow. As the exhibit 
came to a close, the clutch of chicks was 

given to a local no-kill farm to live. 

Painting & Pizza
December began our first monthly art program, 
which explores painting techniques on canvas. 
Children and adults take this class to create a specific 
work of art to take home, learning step by step from a 
trained instructor. This class has been met with much 
popularity from the start. Painting & Pizza offers 
children and adults alike, a sense of accomplishment 
in a therapeutic way by creating a beautiful piece of 
artwork, and of course, gobbling down some pizza 
during the process.

Just as our friends at the North 
Pole work as a team during 
the holiday season to make 
the magic happen, so do 
the museum staff and 
our dedicated partners 
in the Green Bay area!  
Hundreds braved the 
cold temperatures and 
the first snow of the season 
to hear “Let Me Be Frank 
Productions” sing carols, to listen 
to the Green Bay Metro Fire Department read a special story, to watch 
New Fusion Dance Company perform and teach us a new dance, and 
to meet and greet with Santa and “Bruce The Spruce.”       

Holiday 
Extravaganza

CHILDREN LEARN AS THEY PLAY. 

MOST IMPORTANTLY, IN PLAY 

CHILDREN LEARN HOW TO LEARN.

- O. Fred Donaldson

“
”
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Camps
Every summer, children enjoy our art, science and Lego® camps led 
by trained instructors. These weekly half day camps offer educational 
experiences for children ages 6-11. This year, campers learned about 
“yuck-ology,” wizard science, and Leonardo da Vinci through our 
science camps. They created their own sunshine through art camp, and 
entered the world of Minecraft, Jurassic World and Minute To Win It in 
Lego® camps. Our summer camps encourage 
children to create, invent and problem solve 
through structured activities, as well as 
providing play experiences in our exhibits.
In addition, winter and spring break mini camp 
offerings became popular this year, giving 
science and Lego® class opportunities during 
holiday breaks, including titles such as Video 
Gamer Lego® Camp and Mad About Science Camp. 

Sensory Friendly Night
We partner with CARD (Center for Autism and Related Disorders) 
for quarterly Sensory Friendly Nights, in which the museum is 
altered to help children with different abilities have a successful play 
experience. Alterations include dimmed lights, decreased sounds, 
directive maps, visual schedules, sound-canceling headphones 
and sensory activities. This year, CARD offered special seminars, 
workshops, and drop-off care for families. Sensory Friendly Night is 
offered to guests at a reduced admission rate.

Homeschool Day
Homeschooling continues to rise as an educational choice for families and the 
museum is a community space that many families choose as an extension of 
the home classroom. Homeschool Day is offered three times a year as a day 
exclusively for these families, while offering additional hands-on, educational 
programming. We work with several different local homeschool groups for 
this event, including Green Bay Area Christian Homeschoolers and K12 
Virtual Academy. This year’s Homeschool Day programs included Unbeatable 
Beaks, Unsinkable Ships and Lego® Spin Art.

CampCamp

PLAY IS THE HIGHEST 
FORM OF RESEARCH

- Albert Einstein ”“
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American Girl Fashion Show™
The American Girl™ brand celebrates a girl’s inner star: that little whisper 
inside that encourages her to stand tall, reach high, and dream big.  
In April 2016, we teamed up with American Girl Publishing™ and 
ST Paper & Tissue to present a one-time, star-studded weekend 
with four fashion shows!   
More than 100 local girls modeled in the shows, and over 
1,200 guests helped to make all of our dreams come true.  The 
three-day weekend generated $89,000 with the help of over 
200 volunteers, allowing us to continue building educational 
programs for families.

Golf Fore Kids
2016 marks 20 years of community supporters playing golf for a cause at the 
nationally recognized, private Green Bay Country Club. As the golfers played an 
18-hole-scramble, money was generated to help children learn through educational 
play-based learning. Examples of our educational programs were presented at 
tee boxes for golfers to experience, including 
making slime and building a robot.

To date, the Golf Fore Kids fundraiser has raised 
over $550,000.

VOLUNTEER COMMITTEE TEAM:
Kendra Anderson
Teddi Mikula
Lynn Andoniades
Glenn Cook
Amanda Schuster
Tyler Smith
Kay Kapp

Jennifer Kalies
Heather Powell
Jessica Diederich
Jamie Sturke

Brooke Howald
Korren Jewitt
Amanda Rhodes
Kay Kapp

VOLUNTEER COMMITTEE TEAM 
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Volunteers
Volunteers are an integral part of what makes The Children’s 
Museum of Green Bay a fun, educational community resource. In 
2016, we were pleased to host volunteers who collectedly contributed

1,026 hours 
200+ Volunteers logged hours in 2016

In 2016, we saw many sorority groups from SNC & UWGB come to 
assist us with programming and different events throughout the year. 
To name a few, we had the Optimist Club, Circle K- St. Norbert’s, 
Zeta Omega Tau- UWGB, Phi Eta Sigma- UWGB. We also had 
volunteers from Associated Bank, Volunteer Center of GB, and Notre 
Dame Academy.

So You Think You Can Cook
In its third year, our So You Think You Can Cook 
fundraiser guests entered Oneida Golf and Country Club 
on a crisp fall evening, just as our younger guests do at 
the museum. Their senses were engaged by local amateur 
chefs showcasing samplings of their culinary expertise 
with an evening of fine cuisine, fabulous auction items 
and live music, raising over $65,000! 

Fundraisers such as this allow us to continue to serve 
the needs of our community along with the children and 
families who face financial challenges.  The gifts allow us to make 
a difference in the lives of young children in our community 
each and every day, year after year.

VOLUNTEER COMMITTEE TEAM:
Samantha Toonen Allard
Stacey Sharman Berndt
Amanda Rhodes
Tonie Becker
Laura Olejniczak Carmichael
Kay Kapp
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Green Bay Packers
Just as the Green Bay Packers strive for the highest level 
of performance and quality of work performed, we at The 
Children’s Museum of Green Bay are driven to educate 
through play at the highest level, together as a team, 
supporting the dreams of all who walk through our doors.  
A storied franchise rich in tradition and values, we are 
proud to team up with The Green Bay Packers.  

ST Paper & Tissue 
The work and mission of the museum stand on a strong 
foundation built in-part by ST Paper & Tissue.  
This local pillar has believed in the museum’s dreams 
since the beginning.  Both organizations pride themselves 
in providing customers with paramount quality through 
what we have to offer our community.      

Thank you to all of our donors. Your support is critical in allowing us to provide a safe 
place for learning and playing.

Bay Care Clinic
Green Bay Packers Fdn.
ST Paper & Tissue
Thrivent Financial
Toonen Companies

American Foods Group
Associated Bank
AutoHaus
Belmark
Dental Associates, LTD
Dominion 
Festival Foods
Fox Communities Credit Union
G.F Kress Foundation
Jacque Kress
Nature’s Way
Prevea Health
Run Away Shoes
Schneider National Fdn.
Tweet Garot
US Venture
Ansay & Associates
Bank First
Hart Design & Manufacturing
Wisconsin Public Service Fdn.
Imperial Supplies LLC

$

AON
Auto Select
Bellin Health 
Cellcom
Fosber America
LaForce Inc.
One Law Group
Orthodontic Specialists
O.S.M.S Green Bay
PerForma
Rhyme Business Products
Shopko Foundation
The Animal House
Thomas Martin
Warren Risk Consulting
Wipfli
United Health Care 
Fabio Penni

Air Force Gymnastics
American Transmission Company
Advanced Fertility Center of Chicago
Bay Park Square
Bay Tek Games
Belgioiso
Dermatology Associated
Gnome Games
Greater Green Bay Figure Skating Club
Greater Green Bay Visitor & Convention Bureau
Greater Green Bay YMCA
Jenstar YOGA
K12
Kerber Rose
Kim M. Kuehl
Liberty Title & Abstract
Lois Grace Golde
Los Magueyes
New Fusion Dance & Performing Arts, LLC
Pallet & Pub
Pediatric Dentistry Clinic
Peterson, Berk & Cross
Pizza Hut
Plae Bistro
Prevea 360
Purple Acres
Remax, Levi Foss
St. Norberts College
Tiny Town
The Broken Spoke
Thornberry Creek at Oneida
U.S Bank Corp, Bonnie Schroeder
Uncle Mike’s Bake Shoppe
UWGB
Western Racquet
Zesty’s
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1	  

Administration	  
Gift	  Shop	  
Marketing	  
Fundraising	  Events	  
Exhibits	  
Educational	  Programming	  
Operations	  

It costs us $11 per person to operate The Children’s Museum of Green Bay. 
To keep admission and membership prices down, we rely on our community partners, fundraising events, 

donors, and volunteers to close the gap and offset our expenses.

	  

2	  

Gift	  Shop	  

Admission	  

Fundraising	  Events	  

Educational	  Programming	  

Memberships	  

Community	  Partners	  &	  
Sponsors	  

Income

$546,000

Gift Shop

Admissions

Fundraising 
Events

Operational
Expenses

$550,000

Educational 
Programming

Memberships

Community 
Partners 

& Sponsors

4%

44%

27%

5%

13%

7%

Marketing

Gift Shop

Fundraising 
Events

Exhibits 11%

9%

3%
2%

Educational 
Programming

7%
13%

55%

Operations

Admin istration
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