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Play Is a Child’s Work
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Children’s museums help children develop 
essential foundational skills!

Children’s museums are leading a movement 
that combines learning objectives with play 
in informal learning environments that are 
developmentally appropriate.

Children’s museums respect childhood.

Children’s museums produce programs 
and exhibits that transcend age, IQ and 
experience, and empower children to set 
their own pace. No child fails here!

Children’s museums light a creative spark for 
discovery and lifelong learning.

At children’s museums, kids become excited 
about what they are learning while they 
are playing. As multidisciplinary institutions, 
children’s museums are defining how to teach 
the arts, humanities, sciences, mathematics, 
and human relations across generations. 

Children’s museums are specially created 
environments where families connect in 
meaningful ways.

Children’s museums are places away from 
work and household distractions, where 
parents and caregivers can spend quality 
time with children.  

Children’s museums contribute to local 
economies. More than 30 percent of 
children’s museums are part of a downtown 
revitalization project. According to ACM data, 
the total economic activity of its children’s 
museum members is $448 million. 

Children’s museums are sought-after local 
and travel destinations. More than 30 million 
individuals annually visit children’s museums 
around the world. One in two children’s 
museums offer discounted/free admission for 
low-income individuals. 

What Are We?

“Some people talk about play as if it were a relief from serious learning or even worse: a 
waste of time. But for children, play is exceedingly serious...and important! In fact, play 
is a way for children to learn who they are, how the world works, solve problems and to 
express feelings. Yes, play is the real work of childhood, and for young people today, 
many children’s museums offer play experiences that other settings are not able to give 
them.” —Mr. Fred Rogers



Mission 3

The Children’s Museum of Green Bay serves as a town 
square and builds social capital. For children and 
families, the children’s museum has emerged as the 
community institution that provides a unique, interactive 
environment where children and adults connect.

2014
61,811 GUEST ATTENDANCES

1023 MEMBERSHIPS



Monthly Programs 4

2014 Field Trip Numbers
3,842 total guests
2,735 children
1,107 adults

United Healthcare Healthy Living Program 
Families join us at the museum every month for a program focusing 
on exciting topics of healthy living. Sponsored by United Healthcare, 
programs such as Germ Busters, I Love Veggies, and Get Up & Go and 
Drink Your H20 have guests actively learning about making healthy life 
choices as a family through interactive experiences.

Science Saturday 
Discover science stations with engaging topics such as magnets, air 
and gravity, electricity, and the human body. These hands-on stations 
throughout the museum involve the entire family in STEM learning 
opportunities, align with the state science standards, and involve 
experts from the community. 

Quality Programming for Toddlers and Preschoolers
Our weekday programs for toddlers and preschoolers are extremely 
popular and drive memberships. They include Wee One Hour and 
Wiggle, Move & Giggle.

Licensed Educators 
Lead Our Popular 

STEM Programs

“Play is the highest form of research.” — Albert Einstein



Community Impact & 
Partners

The Einstein Project and Boys and Girls 
Club Partnership
The museum has established joint 
partnerships with these local, 
nonprofit organizations to positively 
impact a greater number of 
low-income students by offering 
STEM-based outreach programs 
at after school sites and field trip 
opportunities to the museum. 
Programs begin in spring 
2015 and will significantly 
increase outreach 
revenue.

Brown County 
Libraries
This local partnership 
began in summer 2014 
with the museum offering 
hands-on science outreach 
programs at two Brown County 
Libraries and reaching 40 local children. With this 
outreach partnership’s continued growth, by fall 
2014 the museum’s new Wind Tube Workshop 
was held in 8 different Brown County Libraries and 
reached approximately 150 children and their 
families, which broadened community awareness 
of the museum.

Teen LEAD
Is a summer learning experience that provides 
area youth with leadership development 
opportunities in a fun and safe environment.  The 
2014 class provided 776 volunteer hours, saving the 
museum $6,200 in payroll dollars.  

YMCA After School Partnership
The museum built an outreach 

partnership with local YMCA after 
school programs for low-income 

students. These outreach programs 
consist of interactive science 
activities taught at the after 
school site and then culminate 
with a field trip to the museum. 
Programs began in December 
2014 and are scheduled to 

continue into 2015.

Kids Food Event
Live54218,  The Children’s Museum of 

Green Bay, United Healthcare, BayCare 
Clinic, The Brown County WIC Program, and 
The Greater Green Bay Area YMCA partnered 
to bring families together for a tasty evening 

of family fun.  Families had the opportunity to 
try tasty, healthy food prepared by fantastic local 
chefs! Nutrition experts were also on hand to offer 
tips and advice to parents while kids engaged in a 
variety of activities provided by great community 
organizations .

Interns
The museum offers students from UWGB, NWTC, 
and St. Norbert the opportunity to advanced 
their studies in a real life-learning environment. 
Programming, event planning, graphic design, 
marketing, and volunteerism are just a few areas 
where we have had students. 
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Access for Everyone

VIP Night
The Children's Museum of Green Bay supports learning and development 
for ALL children through our pioneering night for kids with special needs. We 
provide free admission for therapists.  

Play It Forward
Through this special program qualifying military families, low income families, 
and match program participants may apply for a one-year membership grant.

Children of Promise
In 2014 the museum welcomed 3,672 visitors through the Children of Promise 
program providing $3 admission for qualified families, including military families, 
Big Brothers/Big Sisters matches, foster care families, and low income at-risk 
families.  

E.A.T
Our E.A.T. event helps low-income families eat well and play hard!  It features a 
meal of Easy, Affordable, and Tasty foods for low income families. Activities also 
include a scavenger hunt and play time in the museum. Children learn healthy 
eating habits and their parents learn how to provide delicious, satisfying meals 
at a modest price.

*Play It Forward, Children of Promise, and E.A.T are only possible through 
underwriting support. 
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Special Events 7
Enhancing family focused, play-based learning through 

pop culture, STEM education and imagination!
Avengers Assemble!
80 self proclaimed superhero families sprinted the 
1st annual superPOWered Superhero Sprint!  
Sponsored by The Green Bay Packers. 
May 2014.

Frozen Summer Fun!  
Families had the opportunity to connect 
STEM learning with their favorite elements 
of the movie phenomenon.  Imaginations 
were captivated!  2,400 families from 
10 states!  August 2014. 

Nitelite Run/Walk  
Runaway Shoes hosted the 2nd annual 3.1-mile family walk 
in Downtown Green Bay for 2,000 families to benefit The 
Children’s Museum of Green Bay.
August 2014.

Star-Tober 
Travel to a galaxy far, far away.  We continue to 
explore ways to introduce STEM based learning to our 
young guests while sharing dynamic interpretations of 
these classic movies through workshops, role-playing 
and science labs. 
Sponsored by Dental Associates.
October 2014.  

Breakfast With The Gingerbread Man!  
Run, run fast as you can.  Over 100 families joined together in 
our interactive breakfast and story-time, creating the perfect 
holiday memories. 
Sponsored by Fosber.
December 2014.  

Kids’ Rockin’ Eve!  
623 guests were treated to our very own “Times Square” with glitzy, 
glittery ball drops on the hour with the help of our Queen Elsa, The Green 
Bay Metro Fire Department, Darth Vader and SpongeBob SquarePants. 
Sponsored by Thrivent Financial.
December 2014.



Guitars
Greens&Greens

Fundraising Events  
Golf Fore Kids
Guitars and Greens
Community supporters golf for a cause while helping support the children’s museum. Since 1996 
the Golf Fore Kids has raised over $450,000.   

This first of its kind fundraiser was added this year. On Friday evening, at Green Bay Distillery, our 
golfers and guests enjoyed live music featuring The Cougars and Red Clover. 

Committee Members List:
Lon Wendt
Ryan Price
William Miller
Heather Heil
John D’Angelo

So You Think You Can Cook
In its first year at Titletown Tap Room, So You Think You Can Cook (SYTYCC) featured local chefs, 
mixologists, music, and silent auction items to raise over $35,000 for the museum.  

Committee Members List:
Kay Kapp
Heather Heil
Amanda Rhodes
Stacey Sharman
Angela Shinners
Nicole Messerschmidt

Mystery at the Museum
The museum is transformed into an experience where 
our guests are kept guessing all night long with clues 
to determine the mysterious contents of 10 safes. Add 
some food from local restaurants, and this event has 
become a favorite, raising over $100,00 for our museum 
programming.  

Committee Members List:
Heather Heil
April Smith
Bridget Foley
Jolene McMahon
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Income & Expenses
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It cost us $11 per person to operate The Children’s Museum of Green Bay. To keep admission 
and membership prices down, we rely on our community partners, fundraising events, donors, 
and volunteers to close the gap and offset our expenses.

Operating Income

The museum’s expenses focus on heavy 
reinvestment back into our floor exhibits 
and educational programming.

Operating Expenses
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Donors
Dick Resch

Bernie Dahlin Family

Merrill Lynch Foundation 

Betty Rose Meyer 

Omnova Solutions 

Pomp Tire

Proctor and Gamble 

Mike and Libby Riordan 

Randy and Debbie Rose 

Schenck Business Solutions 

Schneider National 

Schreiber Foods

Fred and Paula Schultz 

Nicolet National Bank 

Tony Shaloub 

Shopko Foundation

KC Stock Foundation 

ST Paper

United Healthcare

Byron Walter Foundation

Wells Fargo 

Ron and Colleen Weyers 

Wisconsin Public Service Foundation 

Joseph and Sarah Van Drisse Charitable Trust 

Gary and Marti Ziegelbauer

Micheal and Terry Wickman

In Honor of “Rose” 

Morely Murphy Foundation 

Associated Bank 

Amerhart

Bay Industries 

Bellin Health Care 

Belmark

BMO Harris 

Brown County Women’s Group 

The Chernick Family

City of Green Bay 

Leo Crowley 

Festival Foods 

Emil and Gail Fischer 

Green Bay Press-Gazette 

Phil Hendrickson 

Skip Heverly 

Paul and Linda Koch 

Kress Foundation

Irene Kress

Jacque Kress

Carl Kuehne 

Laforce Inc

Martin Foundation
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Thank you to all of our donors.
Your support is critical in allowing us to provide a 

safe place for learning and playing!

Jack and Inky Meng  

Paul Witek Family

Mike Tennity Family

Ginny and Jack  Riopelle

St Norbert College

The Selmer Company

Jim and Kathy Wochinske

Tim Rinn Family

Kim Schanock Family 

John O’Connor Family 

GB Community Foundation

John Kress



BOD & Staff
Board of Directors

Toni Burnett (Executive Director)

Mike Tennity (President) 
(WPI; Vice President of Design) 

Chris Cumicek (Vice President) 
(Cornerstone Business Service) 

Lon Wendt (Secretary)
(Willis of Wisconsin; Senior Vice President)

Jacque Kress 
(Community Volunteer)

Tommy Martin 
(Commercial Real Estate Advisor; Newmark 
Grubb Pfefferie)

Jessica Diederich 
(Visitor & Convention Bureau; Business 
Development)

Jolene McMahon 
(Educator)

John D’Angelo 
(Stellpflug, Janssen, Hammer, Kirschling & Bartels 
SC)

Jason Wilke 
(Associated Trust Company; Senior Vice 
President)

Nicole Messerschmidt
(Schreiber Foods Inc.; Director of Sales)

James Furnner 
(Prime Design Owner)
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Staff
Toni Burnett (Executive Director)
gbcmuseum@yahoo.com

Megan Gunderson (Executive Assistant)
mgunderson@gbchildrensmuseum.org

Gina Anderson (Program Director) 
ganderson@gbchildrensmuseum.org

Heather Heil (Event Specialist)
hheil@gbchildrensmuseum.org

Whitney Karl (Educational Outreach Coordinator)
wkarl@gbchildrensmuseum.org

Lane Hrubesky (Marketing Specialist)
lhrubesky@gbchildrensmuseum.org

Kay Kapp (Development Coordinator)
kkapp@gbchildrensmuseum.org



The Children’s Museum of Green Bay
301 N. Washington Street

Green Bay, WI 54301
(920) 432-4397




